
“I want to be a fundraiser when I grow up!”

Said no one, ever.



The One Man Band 
Guide to Fundraising

Erika Mathews
Officer of Philanthropic Giving
Animal Legal Defense Fund
emathews@aldf.org

WELCOME



WHAT’S YOUR MOTIVATION?



Please, Sir. 

May I Have Some More?

Don’t be afraid to ASK!



GRANTS

 Follow the directions

 Follow the directions

 Follow the directions



MAKE A PLAN

 Budget 

How much do you need? Staff, adoptions, 

spay/neuter, medical, food, education

 Calendar – Keep track of all fundraising!



 Marketing

Direct Mail

Major Donors

Newsletter/Eblasts

Social Media

Website

Friends Asking Friends

Shop



 Donor file

 Charity registration

 Register in your state 

http://www.nasconet.org/

 National Association of 

State Charity Officials

 List rentals – investing in 

the future

 Non-profit indicia

 Good story – know your 

audience

 Good photos

DIRECT MAIL

http://www.nasconet.org/


LIST RENTALS

Expense

Atlantic List Company (10,000 names) $1,140.00 

American Printer $2,793.77 

Designer (envelope) $60 

Edmunds Mail House $760 

Postage $1,429.10 

Total $6,182.87 

Income

HSUS List $1,568.00 

Defenders of Wildlife $2,897 

Total $4,465.00 

NET -1717.87

New Members 175



DONOR FILE

 Who – What- When-Where-Why

 Name, Address, Phone, Email

 Gift Amount – Date – Reason for Gift

 Referral or Donor History/Notes

 Keep a clean donor file 

Excel

Donor Perfect – For larger list



Non-Profit Indicia –

mails from specific post office

http://pe.usps.com/businessmail101/mi

sc/nonprofitApplication.htm

Special holiday logo

http://pe.usps.com/businessmail101/misc/nonprofitApplication.htm


Petey – real photo!

Know your audience!

Font size

Language matters.



Response Envelope & Response 

Device – one insert saves money!

RESPONSE ENVELOPE/RESPONSE DEVICE



•Hand addressed

• Hand written p.s.

• Live signature

• Live stamp – Use a Stamp Drive

• Ask volunteers to each send to 5 additional people 

NOTECARDS – FOR SMALLER LISTS



MAJOR DONORS

 Keep in touch – hand written cards, emails 

with photos

 Exclusive opportunities

Private tours

 Invitations to Major Donor functions

Special letters from the President



MONTHLY GIVING



NEWSLETTERS

 Mail in an envelope

 Include letter and response device

 Keep to regular schedule

 Do not interfere with other solicitations



EBLASTS

 Vertical Response – Free for non-profits up to 

10,000 emails per month

 www.verticalresponse.com

 Constant Contact – easy to use – fee based 

on # of emails

 www.constantcontact.com

 Newsletter, Press Release and Invitation 

templates available



TARGETED EBLASTS

ASPCA

Hay

Bale-Out

Program

No 

Scrolling

For 

DONATE 

Button!

Catchy subject line





 Walks/5k

 Birthdays

 Memorial

 Virtual Events

 Be Creative!!

FRIENDS ASKING FRIENDS



4, 14 & 40 – BIRTHDAY PAGE





Angels of Animals Booster Campaign



VIRTUAL WALK FOR ADOPT A SENIOR MONTH



MASCOT PAGE!



SOCIAL MEDIA

 Facebook

 Post direct links to wish 

lists (Amazon)

 Post Fundraising pages 

often (remind your 

supporters to post their 

pages daily!)

 Twitter

 Instagram



SOCIAL MEDIA – TARGETED ASKS



WISH LISTS

Paper

Online 

Amazon

Widgets

YouGiveGoods



AMAZON WISH LIST



YOU GIVE GOODS



WEBSITE WIDGETS

 Make giving easy with widgets

 Kuranda Beds and Thundershirts shipped 

directly to your shelter



DONATION JARS

 Legal Language on all jars
Information filed with the attorney general concerning this charitable 

solicitation may be obtained from the Attorney General of the state 

of New Jersey by calling (973) 504-6215. Registration with the 

Attorney General does not imply endorsement.

 Charity Registration Number

http://www.state.nj.us/lps/ca/ocp/c

harities.htm



DONATION JAR WEBSITE PAGE



GIFT SPONSORSHIPS – ALL OCCASIONS!



Facebook Promotions



SYMBOLIC ADOPTIONS

 Create Adoption 

Certificate

 Purchase stuffed 

animals

 Charge enough 

to cover costs 

 Send with 

organizational 

brochure



PLANNED GIVING

 Promote on mailings

 Website

 Sample Language

 Tax ID Info

 Advertise 

 On own materials

 Outside publications

 Social Media

 Front of direct mail response device

 Monthly giving = target audience

 Sharpe Group – Custom 

brochures

 www.sharpenet.com

http://www.sharpenet.com/


Bequest info on website



MEMORIAL GIFTS

 For people and animals

 Acknowledge immediately!



 Keep them updated

 Be prompt

 Add photos

 Write personal notes

 Use note cards for major donors – Send 

receipt for gift

 Memorials – Send memorial card to donor 

and recipient

ACKNOWLEDGMENT LETTERS



THANK YOU NOTES

Send with donation receipt 

and handwritten note.



THANK YOU NOTES



WORKPLACE GIVING

www.lic.org



VEHICLE DONATION



MERCHANDISE



EASY SHOPPING



EVENTS

 Signature Events

 Community Events

 Third-Party 

Fundraisers



SIGNATURE EVENTS

 Pick one event that is your 

best and build on it

 Get sponsors

 Get volunteers involved

 Get all appropriate insurance, 

permits, licenses



WALK/5K

 Start with a timeline and budget

 Get proper permission from 

event location

 Hire proper security

 Get certificate of insurance

 Get license for any raffle/tricky 

tray

 Platform for sponsorships



Sponsor Page



COMMUNITY EVENTS

 Raise more awareness than money

 Get press coverage

 All the same event rules apply!

 Safety first!



THIRD-PARTY FUNDRAISERS

 Have guidelines on website

 Have kids’ version 

 Don’t make promises you can’t keep!



OTHER RESOURCES

ASPCA Pro www.aspcapro.org

Association of Fundraising Professionals 

www.afpnet.org

Direct Marketing Association www.dma.org

PetSmart Charities Free Webinars

http://www.petsmartcharities.org/pro/learn

Maddies Institute

http://maddiesinstitute.typepad.com/chewonthis

Animal Sheltering

www.animalsheltering.org

http://www.aspcapro.org/
http://www.afpnet.org/
http://www.dma.org/
http://www.petsmartcharities.org/pro/learn
http://maddiesinstitute.typepad.com/chewonthis
http://www.animalsheltering.org/


HAPPY FUNDRAISING!!!!

Erika Mathews

Animal Legal Defense Fund

emathews@aldf.org



ADDITIONAL RESOURCES
Non Profit Postage:

http://pe.usps.com/businessmail101/misc/nonprofitApplicatio

n.htm

QR BLOG: 

http://www.nonprofitmarketingguide.com/blog/2011/12/08/ho

w-to-create-share-and-use-qr-codes

QR CODES: myqu.com or qrlicious.com

Online Newsletter

Vertical Response (free up to 10,000 names) 

www.verticalresponse.com

Constant Contact (fee based on # of names) 

www.constantcontact.com

Friends Asking Friends: www.firstgiving.com

Workplace Giving and Vehicle Donations: www.lic.org

http://pe.usps.com/businessmail101/misc/nonprofitApplication.htm
http://www.nonprofitmarketingguide.com/blog/2011/12/08/how-to-create-share-and-use-qr-codes
http://www.verticalresponse.com/
http://www.constantcontact.com/
http://www.firstgiving.com/

